At last there’s a merchandising publication for
the home electronics market that says it all...
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VCRs gain
59 percent
in first half

which

an estimated

Videocassette recorders
have penetrated
two percent of the U5, markert
are showing rapid sales gr.u.\[h
as consumers learn more about
the expanding video world
Sales of VCRs for the hrst half
of 1980 advanced a healthy 58.8
last year’s com
the

Associa

over
period,

percent
parable
Electronic
tion, with a total of 286,601 units

repores
Industries
sold to dealers so far, If this rate
of grn\\'th continues tht'uugh the

second half, when more units
are customarily bought, VCR
sales for this year will rotal

755 786 units

More consumer knowledge of
products and the high costs of
travel out-of-home

and other

entertainment are factors be

heved to be helping stimulate
the sales curve

The primary appeal of VCRs is
control of programming — watch

ing what yvou want to see when

vou want to see it. The video
equivalent of the audio tape
recorder, these units can be

Continued on Page 10

Computer sales up 45 percent
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By KATHLEEN LANDER
While the completely computer
1zed society — with shopping and

work being done at home via

terminal—i1s not ver a reality
the personal computer market is
growing at a rate of 45 percent a
This that a

puter in nearly every home is a

vear means com
conceivable possibility
The young product category of

personal computers has already
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passed through several market

Ing stages and 1S anticipating
aothers —including new homes
where computer capability s
built-in, just like plumbing or

e.ectrical wiring

loday's personal computers

can be [OVS, h'.lllLlH},’ aids
'

games information centers

and or household necessities for

performing a vanery of tasks

Moving in technological

Lwi

Video software entries aid market

By MILTON SCHULMAN
With the entry of all the major

movie studios inte the home
video software market, an explo
sion is taking place in the

number and quality of titles now

Bruce,
fram MCA Umversal 1o New

star of the mowe [aws, drew large crowd while o
York's Video Shack sture

available for consumers’ pex

sonal entertamment use

This development represents
a major step towards realizing
the enormous potential of the
home entertain

CMETgIng new

}
an

ment systems. believe retatlers
and distnibutors
Saftware comprises the key

element in selling and building

upon these svsiems P oul
industry persons. They nove that
consumers Ire (U ntly look at
availlable software Lirst, 1o dete

mine whether or not to make a

major investment im compatible

hardwiare Therelore the g0

g release of attracuive solvwire

will have a signithicant etlect on
the Tuture size and protivabaliv
of the tatal home video market
it is fel
Linttl now, retailers had only a
hmited selection ol preve corded
videocassettes (o atfer consum
ers, pOints out Raobhert Maoliet
natiendl markenng manager tar
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More retail

outlets

add

computers
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With its premier issue (distributed at the 1980 Summer
Consumer Electronics Show in Chicago),

| eisure Time Electronics established itself as

the dominant publication for all buyers of electronic

home entertainment products. This graphically exciting
merchandising magazine offers lively, retail-oriented
features covering video cassette recorders, electronic

toys and games, personal computers, OEM products, |
accessories and software.
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Justin/Conic acquire~

NEW YORK — Justin Con?
Inc.. exclusive distributor \\\
U.S. for Conic Ip-

Hong Kong. h=

Wicely Cor
City, N ©
e
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Radio Shack educates:
promotes computer line

NEW YORK — Education of the
consumer-buyer and consistent
promotion are the methods
Radio Shack uses to keep its
TRS-80 ai the wop of the com
puter bese-seller list

Every one of the regular Radio
Shack catalogs, maitled annually
by the mithons, includes
I'RS-80 and its peripheral equip
ment. Free
irthuted through approximarely
5,000 | {1
introduce and

the

comic books, dis

outlets 1 the
voung people
novices 1o the workings of the
computer. and regular adver
nsing reaterates the message
Merchandising (1 done

through 51 compurer centers,
which are special searions within
Radio Shack stores. and through
100 veher stares with specialey
vamputer  departments Ihese
chosen  far  geographical
coverage of imporrant markers
Each

sales seall, which conducts even

has o specially anned
g Classes in programmng at
bewinner and advanced levels
I addivion 1o this
program ol
EGmGLian

regulane
education. and

the vham regularly
condudts & series ol

Lilit 7z

camplter
CVEDLS o amajer mankels
A full page neswspaper ad invites

Polk's links computer sales with electronic game busin

NEW YORK

PULETS Gre seen ds an upwarnd

Peesanal coim

enrension of the eledirome game
Polk's Hobby De

[PavEMCnt stare

lusiness ot
The Tive story . well ||--.|p('t|.|.'|l
New  York's

was une ol the

stiire, lowared oy
Fly Avenoe

consumers to get ““hands on’

experience av a free computer
local

No

resemnvations are TI('L’LIL'li [(Jr lll(‘

seminar, scheduled at a

hotel for one or two days

hourly programs

UNITS WORK ALL DAY

Each af 90 working units with
printers was in use all day and
mto the evening at a recent New
York City
and a prompting program in the

blitz. Staff members

computer guided attendants
through the steps of producing
profi statements o1
tasks, A

Bilm and briel explanation were

and  loss

accomplishing other
included an the program, but the
highlight was seeing how easy 1t
the TRS-BO. While
visitors waited for o turn at the

1N B LS
there
el
guestians answered and pick up

and alterward
wis ample oppartunity Lo

e hines

lirerature op make purchases
'woyadditional elasses disousseod
specialized applicatons
Attendance at the semina
qualibied persons tor a centilicane
good for o lree course no pro

Radic Shack
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ErAmming ol o
CONMLer
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packave of leraoure o

attenddant. and o maded tallow

ey because computer  kis

were then available, and 1 knew
that many sehools were teaching
or had
VOUng
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then
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s
gel

appreties wheved. and want w

boinpuret chibs

people wlig receive

TR R TS l'\l}l'l\rll!l

(nm}rr.r!. reonters such as this o
selected for the

Radio Shack stores

up o week lacer ol red a hoated
pne price special on the TRS B0
Eflectiveness ol the bhive s

reflevied in the comment ol

New York Gty store  manages
thit well sell all ab the
machines used in the semanad
hefore it ends  and addivonal

sales will vanunue in the stort

Although  thie
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Leisure Time Electronics enables
manufacturers of in-home electronic

entertainment systems to reach the entire retail
community efficiently and inexpensively while
creating new distribution channels. No other
business publication matches Leisure Time
Electronics’ potential to simultaneously
contact all the retailers and distributors that
manufacturers need to reach in this rapidly
expanding market. More than 40,000 readers
from department stores, mass merchants,

electronic and toy

distributors, Tvand 1981 INTERNATIONAL WINTER
Hi-Fi stores, computer BUNSUMER ELECTRONICS SHOW
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appliance outlets ‘ .
receive Leisure Time
Electronics. With
thousands of bonus
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Winter and Summer | —

Consumer Electronics : lj |
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yarious manutacturers have realized that the explosive
home entertainment market is converging. They have
placed their advertising in the only publication

able to convey their message to the entire marketplace:
LEISURE TIME ELECTRONICS
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| cicvree [ ine Elecironics

Published by Charleson Publishing Company ® 124 East 40th Street ® New York, New York 10018

1981 ADVERTISING RATES and EDITORIAL SCHEDULE

GENERAL ADVERTISING RATES
JUMBO PAGE (TabIOId 912 x 134)

4x
Jumbo page 4700 4200
3/4 page 3600 3200
172 page 3000 2700
1/4 page 2050 1850
JUNIOR PAGE (7x10)
1 page 3100 2800
2/3 page 2650 2400
1/2 page 2150 1950
1/3 page 1500 1350
1/4 page 1200 1100
1/6 page 950 850
Oversize page
(toBVa"x11%" 3400 3100

7 x 10 PAGES BLOWN UP TO JUMBO
TABLOID PAGES AT NO PRODUCTION CHARGE

BLEED
Acceptable in spreads, full pages (either tab-
loid or 7 x 10 pages) and fractional page units

—$300 per page. 7 x 10 bleed ads are an
oversize page.

COLOR RATES
(Plus space cost)
Per Page 2-Page Spread

AAAA Standard colors  500.00 800.00
Matched colors 600.00 900.00
3-color: Black
& 2-colors 900.00 1500.00
4-color process 1100.00 1800.00
INSERTS SUPPLIED BY ADVERTISERS
1x 4x

1 page insert

(single sheet printed 1 side) 3100 2800
2 page insert

(single sheet printed 2 sides) 5700 5200
4-page insert 8800 8000

Inserts larger than 4 pages; 4-page insert
rate plus $1550 per additional page.

NOTE: Above rates are for 82" x 11" inserts.
Add 25% for tabloid size inserts. Multiple

page inserts count as one insertion toward
the earned frequency rate.

BACK UP CHARGE—$600 back up charge
for single-page inserts. $800 back up charge
for 2-page spread inserts.

PREFERRED POSITIONS
$300 extra per page. Inside Covers—$400
extra per page. Back Cover—$500 extra per

page.

MECHANICAL REQUIREMENTS
(Width by Depth in Inches)

JUMBO PAGES (97 x 1314)

1 9% x 13% Y2 9% x B8 Va 7 Xx43%

34 9% x 10 Vo 43 x 13Va Va 458 X 658
s 7 x13Va Va 9V x 3Va Va 2Va x 13Va

JUNIOR PAGES (7 x 10)

1% 10 Vo 455 x 7V Va 7x 3
27 45 x 10 3 2Va x 10 e 2Va x 47%
2 3%x 10 a 4% x 47 Oversize

Yo 7x4 Va 3V2x47 8Va X 11V

Publication trim size—10%2 x 142
Bleed page—105% x 14%
Bleed Page Spread—21% x 1434

INSERT SPECIFICATIONS
Maximum Size (Tabloid)

2-page. single leaf, untrimmed size: 10-5/8"" x
14-3/4""; allow 3/16'" trim at top, bottom and
outer edge

4-page: 21-1/4"" x 14-3/4"", folded tu 10-5/8"" x
14-3/4"". Do not fold if publisher is to back up.
Keep essential elements 1/4'" or more from trim
edges. Smaller sized inserts (8-1/4"'" x 11-1/4"" or
9" x 12" etc.) are also acceptable

Maximum weight of stock: 80 Ib.-25 x 38 basis

For quantity of inserts required, contact pub-
lisher

PRINTING SPECIFICATIONS

FILM NEGATIVES for all advertisemenlts are pre-
ferred; right reading emulsion side down, 133
screen for half-tone areas. One complete negative
for each color is required with register marks and
proots for inking and registry quide.

Film positives, scotchprints and camera ready art
are also acceptable. Any changes to be made on
films or other production work will be charged at
publisher's cost.

4-color process is printed 4-color wet. Sequence is
blue-red-yellow-black. Please send one set of pro-
gressive prools for 4-color advertisements

Film will be stored for 13 months and then de-
stroyed unless otherwise advised by advertiser or
agency.

GENERAL SHIPPING INSTRUCTIONS
Send all contracts, insertion orders, nega-
tives, scotchprints, mechanicals, etc. to:
LEISURE TIME ELECTRONICS, 124 E_ 40th
St., New York, N.Y. 10016. Ship all printed
inserts to: LEISURE TIME ELECTRONICS.
c/o Hughes Printing Co., 34 N. Crystal St..
E. Stroudsburg, Pa. 18301.

ISSUANCE AND CLOSING DATES
Leisure Time Electronics will be published 4
times in 1981—W.nter, Spring, Summer
and Fall. For closing dates, contact pub-
lisher.

GENERAL RATE POLICY

Orders are accepted subject to change in
rate upon notice by publisher

COMMISSION AND TERMS

Net 30. 15% of gross billing allowed on
space, color, bleed and position if paid with-
in thirty days. No agency commission on
production or handling charges. No cash
discount.

1981 EDITORIAL SCHEDULE

WINTER—;ON:UMER ELECTRONIC SHO SSUE
Product previews for 1981. Feature st _w_n.s an new
introductions in A\ecl.r-"::: Q S Je
sette recorders, videg Ji1SCS
ware. Preliminary repor '_ : dic
tions for the \.omxr\, year ‘-'* torial festure on camera shops

stocking VCRs
SPRING—PERSONAL COMPUTERS ISSUE Top Ics :-1‘;-_:?
where the markel is headed, popular price points, INJuUsiry

leaders’ profiles and software market outlook. Features of
handheld computers, peripherais et and !

of systems in major department s

Also a lpok at video discs. W
favorite?

SUMMER—CONSUMER E
stories detailing manufacty
reports on the video ma
their contributions to ing
supply. Whao are the
chips be deliwverad
10 ensure adequale
articies on new tach
Updates on January re S 0
mainder of the vear. Also areport on U
calculator-watch-games

FALL—HOLIDAY MERCHANDISING ISSUE, Reports_on

successful merchants ang their markeal % \ ‘,-.:’?;
ture articles covering manulacturer DIanNs Tor NOLOSY §
lions, point-of-purchase matarials, and an Quiictun &
mas, what's !‘}(‘H‘N Also inciuded is coverage o .ll
tributors in each area of the leisure time alectronics mar

place. Who are the leaders, what types cof programs do 1
olter merchanls

IN EVERY ISSUE—Timely reviews ol “:" -'”"':""‘"“ - l,l_lhf
tiens and neau of the industry =§IMNG 1odibi s L0 i
induste ures. Regular deg ParSTRE] B s
ware Ii-\e" ews. People, Computer Soltware, Lala ©
Viewpoinls, and Vendors

0 ¢

Leisure Time Electronics -
124 East 40th Street New York, N.Y. 10010
(212) 953-0950

Stephen Bentkover
Publisher
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